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mint

magazine

website : http.//www.magazine-mint.fr/
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Mint is the first French free magazine dedicated to food and travel. It's
distributed in various places, selected with great care, and offers very
qualitative content. Mint is primarily an exploration magazine for a mobile
target. Composed of two parts, Eat & Explore, it presents itself as a route
essentially marked out with encounters, with portraits, interviews or even
photo series. Eat is interested in national and international actors of the

culinary scene, new trends, favorite places ... Explore focuses on a o
destination to find unusual personalities, places of culture, shopping, wd
etc... I
The magazine is distributed in Paris, Berlin, London, Singapor and f :
Hong- Kong. ﬁ;’ ,
g
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ORIGIN
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CREATED IN

FREQUENCY

CIRCULATION

DISTRIBUTION

RELEASE

LANGUAGE

PRICE

COMPANY

FOUNDER

EDITOR IN CHIEF

ART DIRECTOR

SUBJECTS

mint

maga,zz'ne

France
Paris
2014
Quarterly
25.000

concept stores, restaurants...

French / English

Free

Mint Magazine
Deborah Pham
Deborah Pham

Noémie Cedille

Lifestyle, Food, Travel

QUALITY OF SHOOT

INTERVIEW / ARTICLES

SAFE ENVIRONMENT

WEBSITE

INSTAGRAM

FOLLOWERS

POSTS

ADV. CATEGORIES

ACTIVE

COMPETITORS

AD CONTACT

http.//www.magazine-mint.fr/

mint_magazine

29.100

1.400

Luxury Brands

Chanel, Dior, BMW, Audi,

Ruinart, Richemond

dolivier@kamateregie.com
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Apollo Magazine, a feel-good and lifestyle magazine open to trends,
modernity, style, in tune with the times. Its reader is a decision-maker,
active, urban, well in his skin, who assumes his desires and his part of
modernity. Far from the competition and the exploit at all costs, it defends

a personal lifestyle, refined and demanding, but which sticks to the reality
of the life of its reader. The topics covered reflect the concerns of today’s
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website : https://www.apollomagazine.fr/

UNE PfksonAmﬁﬁfHéﬂé@x;
i i




- o

ORIGIN

BASED IN

CREATED IN

FREQUENCY

CIRCULATION

DISTRIBUTION

RELEASE

LANGUAGE

PRICE

COMPANY

FOUNDER

EDITOR IN CHIEF

ART DIRECTOR

SUBJECTS

France
Switzerland
2013
Quarterly
51.000

concept stores, kiosks in EU...

French

4,90 €

Callaghan SA
Richard Voinnet
Richard Voinnet

Cyril Hascoat

Lifestyle, Fashion

!

QUALITY OF SHOOT
INTERVIEW / ARTICLES

SAFE ENVIRONMENT
WEBSITE

INSTAGRAM
FOLLOWERS
POSTS

ADV. CATEGORIES
ACTIVE

COMPETITORS

AD CONTACT

https.//www.apollomagazine.fr/

apollo_magazine

4.300

945

Luxury Brands

Chanel, Dior, BMW, Audi,

Interparfum, Hugo Boss ...

dolivier@kamateregie.com




Very elitist, GLINT Magazine offers an editorial line developed with care
and invites its readers to dream, travel and discover creativity in all its
forms. It is a biannual city-magazine which is also aimed at all fashion
and art enthusiasts. GLINT Magazine is a showcase for readers keen
on beauty, consumers of the Art of Living who recognize themselves in
the values of LUXURY. It is aimed at an elitist and demanding target and
favors premium brands in the high jewelry sector, watchmaking, fashion,
beauty, perfumes, saddlery / luggage ...
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ORIGIN @ France QUALITY OF SHOOT
BASEDIN @ France INTERVIEW / ARTICLES
CREATEDIN ® 2009 SAFE ENVIRONMENT @
FREQUENCY @ Biannual
WEBSITE @ http://www.glintmagazine.com/
CIRCULATION ® 30.000
DISTRIBUTION ® concept stores, kiosks in EU... INSTAGRAM @ glintmag
RELEASE ©® - FOLLOWERS @ 8.300
LANGUAGE @ French (paper) / English (web) POSTS @® 140
PRICE ® 10¢€
ADV. CATEGORIES @ Luxury Brands
COMPANY Créatif Concept Editions ACTIVE ® Chanel, Dior, BMW, Audi,
COMPETITORS Interparfum, Hugo Boss ...
FOUNDER Gérard Prevost
EDITOR IN CHIEF Catherine Rochette AD CONTACT @ dolivier@kamateregie.com
ART DIRECTOR Gérard Prévost
SUBJECTS Lifestyle, Fashion, Luxury
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CONFETTIS

website : https.//www.lesconfettis.com/
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18,3 K

1,3K

Inspire today’s women and offer them a colorful break marked by an op-
timistic look around the themes that resonate with their concerns. Les
Confettis is primarily an online magazine of inspiration, which has existed
for five years, on the Web. Its ambition is to inspire women through small
colorful and positive tickets around talents, trends and places ... In June
2016, the first paper edition of Les Confettis was launched.

CONFETTIS




CONFETTIS

ORIGIN

BASED IN

CREATED IN

FREQUENCY

CIRCULATION

DISTRIBUTION

RELEASE

LANGUAGE

PRICE

COMPANY

FOUNDER

EDITOR IN CHIEF

ART DIRECTOR

SUBJECTS

France

France

2016

Bi annual

28.000

concept stores, kiosks / web

French

16 €

Stilla

Perrine Bonafos
Perrine Bonafos
Perrinne Bonafos

Lifestyle

M

QUALITY OF SHOOT
INTERVIEW / ARTICLES

SAFE ENVIRONMENT
WEBSITE

INSTAGRAM
FOLLOWERS
POSTS

ADV. CATEGORIES
ACTIVE

COMPETITORS

AD CONTACT

http.//www.lesconfettis.com/

lesconfettis

18,300

1,653

Luxury Brands

Chanel, Dior, BMW, Audi,

Interparfum, Guerlain, Hermés

dolivier@kamateregie.com



website : http.//www.bon-temps.fr/

f
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MAGAZINE

21K

1K

Every three months, Bon temps, positioned as a quality press, takes
a free, benevolent and thematic look at cultural news, contemporary
pop figures, fashion, fooding and escape trends. At the crossroads
of the urban magazine and the graphic magazine, the title favors a
bold, documented editorial content and a gentle insolence, racy
editorial signatures, the production of his photographs, a clean and
pop graphic line in tune with its era.

Arts, pop and geek culture, fashion, fooding, lifestyle, escape, the
title does not partition into a genre but covers a wide spectrum.
Objective: to offer an x-ray of current and future arts, lifestyle trends
and guide, serenely accompany the reader in this modern world in
perpetual movement.
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CREATED IN
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CIRCULATION

DISTRIBUTION

RELEASE

LANGUAGE

PRICE

COMPANY

FOUNDER

EDITOR IN CHIEF

ART DIRECTOR

SUBJECTS

MAGAZINE

France
France
2014
Quarterly
50.000

concept stores, kiosks / web

French

3,99 €

Bon Temps Editions
Pascal Sanson

Pascal Sanson

Wilhem Arnoldy

Lifestyle

QUALITY OF SHOOT

INTERVIEW / ARTICLES

SAFE ENVIRONMENT

WEBSITE

INSTAGRAM

FOLLOWERS

POSTS

ADV. CATEGORIES

ACTIVE

COMPETITORS

AD CONTACT

http://www.bon-temps.fr/

bontempsmag
1,000

497

Luxury Brands & Culture

Chanel, Dior, BMW, Audi...

dolivier@kamateregie.com
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MUSIC, MOVIES AND

p l FA-FA-FA-FA-FASHION I

As its name suggests, plugged in / connected, PLUGGED offers a pioneering
and avant-garde look on the musical, cinematographic, technological and
lifestyle universe through news, interviews, thematic files and much more.
Read each month Plugged with its 150 pages on cultural news in music,
cinema, TV, high-tech, society, fashion and lifestyle, today and especially
tomorrow. Exclusive interview with several personalities in fashion, high tech,
music ... Meetings with media personalities ...
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MODE

MUSIC,MOVIES AND

p l FA-FA-FA-FA-FASHION

d

ORIGIN @ France QUALITY OF SHOOT @
BASEDIN ® France INTERVIEW / ARTICLES
CREATEDIN ® 2011 SAFE ENVIRONMENT @
FREQUENCY @ Bimonthly
WEBSITE ©® -
CIRCULATION ® 46.000
DISTRIBUTION @ kiosks INSTAGRAM @ -
RELEASE © - FOLLOWERS ©® -
LANGUAGE @ French POSTS @ -
PRICE ® 595¢€
ADV. CATEGORIES @ Luxury Brands & Culture
COMPANY Komakino Publishing ACTIVE ® Chanel, Dior, BMW, MGEN,
COMPETITORS Gucci...
FOUNDER Pierre Veillet
dolivier@kamateregie.com
EDITOR IN CHIEF Pierre Veillet AD CONTACT @
ART DIRECTOR Pierre Veillet
SUBJECTS Music, Cinema
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The new City Magazine is a club, a network in the social sense of the term,
an invitation to travel, real or imagined. With a common point supposed to all
its members: an appetite for culture, an insatiable curiosity for the world, an
immoderate love for the men and women who populate it. City is a modern,
lively and unique club.
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website : https://www.citymaginternational.com/

1,8 K

6,7 K
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LOS AMGELES - MEKICO CATY= MOSCOM SALVADOR
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FOUNDER

EDITOR IN CHIEF

ART DIRECTOR
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¢ CITY

France

France

2018

Quarterly

15.000 International

concept stores, hotels, art
galleries...

French

18 €

Victoria Cadiou Diehl
Victoria Cadiou Diehl
Victoria Cadiou Diehl

Liefstyle

QUALITY OF SHOOT
INTERVIEW / ARTICLES

SAFE ENVIRONMENT

WEBSITE

INSTAGRAM
FOLLOWERS
POSTS

ADV. CATEGORIES
ACTIVE

COMPETITORS

AD CONTACT

https://www.citymaginternational.com/

citymaginternational
6,7 K

780

Luxury Brands

Chanel, Dior, BMW, Hermés, Gucci...

dolivier@kamateregie.com




Junot

M A G A Z I NE

website : https://www.junot.fr/fr

«C@3

23K

5,2K

255

Hydride magazine: 50% editorial; 50% of real estate ads, combining an intimate
and daring editorial line with the power and notoriety of a group of high-end real
estate experts benefiting from its local and international network.

Much more than a real estate magazine, it is a summary of the best current trends.
Junot magazine targets a Parisian and international USP clientele in order to
share its values of excellence, know-how and lifestyle.




ORIGIN

BASED IN

CREATED IN

- FREQUENCY
CIRCULATION
DISTRIBUTION

' RELEASE

’ LANGUAGE

" PRICE

COMPANY
FOUNDER
EDITOR IN CHIEF
ART DIRECTOR

SUBJECTS

Junot

M AGAZINE

France
France

2019

Bi annual
50.000 + web

Hotels, agencies, portage with
Le Figaro ...

French

Free

Junot

Anne Kupperfis
Anne Kupperfis
Perrine Bonafos

Liefstyle, Real Estate

QUALITY OF SHOOT

INTERVIEW / ARTICLES

SAFE ENVIRONMENT

WEBSITE

INSTAGRAM

FOLLOWERS

POSTS

ADV. CATEGORIES

ACTIVE

COMPETITORS

AD CONTACT

https://www.junot.fr/fr

junot_immo

52K

701

Luxury Brands

Chanel, Dior, BMW, Audi, Unopiu,

Perzel, Roche & Bobois, Hermeés ...

dolivier@kamateregie.com
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Layman stages a recurring hero rather than a discipline, and welcomes him as a

permanent guest. Profane speaks of those who love to do, who love everything,
& and who find meaning in the beauty of the gesture, far from the official forums.
Today, in our societies, there is another relationship with creation, a way of thinking
far from markets, fairs, auction rooms, official scenes is taking shape.

website : https://www.revueprofane.com/
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Profane

ORIGIN

BASED IN

CREATED IN

FREQUENCY

CIRCULATION

DISTRIBUTION

RELEASE

LANGUAGE

PRICE

COMPANY

FOUNDER

EDITOR IN CHIEF

ART DIRECTOR

SUBJECTS

France
France
2015

Bi annual
12.000

Concept Stores, Bookstores,
co-working spaces

French / English

15 €

Cercle Profane

Charlotte Halpern & Bertrand
Houdin
Carine Soyer

Charlotte Halpern & Bertrand
Houdin
Lifestyle & Culture

QUALITY OF SHOOT

INTERVIEW / ARTICLES

SAFE ENVIRONMENT

WEBSITE

INSTAGRAM

FOLLOWERS

POSTS

ADV. CATEGORIES

ACTIVE

COMPETITORS

AD CONTACT

https.://www.revueprofane.com/

Revueprofane
39K

394

Luxury Brands

Chanel, Dior, BMW, Hermeés, Ruinart,
Mum ...

dolivier@kamateregie.com



website : https://www.junot.fr/fr

2,3K

52K

255

Tempura is the new magazine of Japanese cultures and trends.

With an intellectual-rock line, something pop, he seeks to decipher a Japanese
society as we have never seen, never read. Closer to people, closer to the
subjects, Tempura tells unexpected stories that shake up our way of thinking
about others, but also our way of thinking about ourselves. Tempura is the first
Japanese magazine to be read from left to right.




ORIGIN
BASED IN
CREATED IN
FREQUENCY
CIRCULATION
DISTRIBUTION
RELEASE
LANGUAGE

PRICE

COMPANY
FOUNDER
EDITOR IN CHIEF
ART DIRECTOR

SUBJECTS

France
France
2020
Quarterly
50.000

Kiosks, Bookstores, concept
stores, Hotels

French

15 €

Lifestyle & Culture

QUALITY OF SHOOT

INTERVIEW / ARTICLES

SAFE ENVIRONMENT

WEBSITE

INSTAGRAM

FOLLOWERS

POSTS

ADV. CATEGORIES

ACTIVE

COMPETITORS

AD CONTACT

https://www.tempuramag.com/

Tempuramag
29K

107

Luxury Brands, japanese brands

Chanel, Lexus...

dolivier@kamateregie.com
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CONTACT :

)

Kamaté Régie
6ter, rue Rouget de L'Isle - 92400 Courbevoie
+33.1.47.68.59.43
http://www.kamateregie.com

Dominique Olivier
+33.6.87.06.62.32
dolivier@kamateregie.com

Veronique Andrei
+33.6.27.71.03.50
vandrei@kamateregie.com




