


Mint is the first French free magazine dedicated to food and travel. It’s 
distributed in various places, selected with great care, and offers very 
qualitative content. Mint is primarily an exploration magazine for a mobile 
target. Composed of two parts, Eat & Explore, it presents itself as a route 
essentially marked out with encounters, with portraits, interviews or even 
photo series. Eat is interested in national and international actors of the 
culinary scene, new trends, favorite places ... Explore focuses on a 
destination to find unusual personalities, places of culture, shopping, 
etc...
The magazine is distributed in Paris, Berlin, London, Singapor and 
Hong- Kong.

website : http://www.magazine-mint.fr/
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France

Paris

2014

Quarterly

25.000

concept stores, restaurants...

-

French / English

Free

Mint Magazine

Deborah Pham

Deborah Pham

Noémie Cedille

Lifestyle, Food, Travel

http://www.magazine-mint.fr/

mint_magazine

29.100

1.400

Luxury Brands

Chanel, Dior, BMW, Audi, 
Ruinart, Richemond

dolivier@kamateregie.com



website : https://www.apollomagazine.fr/

			    4,2 K

			    4,3 K

	

Apollo Magazine, a feel-good and lifestyle magazine open to trends, 
modernity, style, in tune with the times. Its reader is a decision-maker, 
active, urban, well in his skin, who assumes his desires and his part of 
modernity. Far from the competition and the exploit at all costs, it defends 
a personal lifestyle, refined and demanding, but which sticks to the reality 
of the life of its reader. The topics covered reflect the concerns of today’s 
man.
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France
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2013

Quarterly

51.000

concept stores, kiosks in EU...

-

French 

4,90 €

Callaghan SA

Richard Voinnet

Richard Voinnet

Cyril Hascoat

Lifestyle, Fashion

https://www.apollomagazine.fr/

apollo_magazine

4.300

945

Luxury Brands

Chanel, Dior, BMW, Audi, 
Interparfum, Hugo Boss ...

dolivier@kamateregie.com



website : http://www.glintmagazine.com/

			    4,5 K

			    8 K

			    150

Very elitist, GLINT Magazine offers an editorial line developed with care 
and invites its readers to dream, travel and discover creativity in all its 
forms. It is a biannual city-magazine which is also aimed at all fashion 
and art enthusiasts. GLINT Magazine is a showcase for readers keen 
on beauty, consumers of the Art of Living who recognize themselves in 
the values ​​of LUXURY. It is aimed at an elitist and demanding target and 
favors premium brands in the high jewelry sector, watchmaking, fashion, 
beauty, perfumes, saddlery / luggage ...
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France 

2009

Bi annual

30.000

concept stores, kiosks in EU...

-

French (paper) / English (web)

10 €

Créatif Concept Editions

Gérard Prevost

Catherine Rochette

Gérard Prévost

Lifestyle, Fashion, Luxury

http://www.glintmagazine.com/

glintmag

8.300

140

Luxury Brands

Chanel, Dior, BMW, Audi, 
Interparfum, Hugo Boss ...

dolivier@kamateregie.com



website : https://www.lesconfettis.com/

			    6 K

			    18,3 K

			    1,3 K

Inspire today’s women and offer them a colorful break marked by an op-
timistic look around the themes that resonate with their concerns. Les 
Confettis is primarily an online magazine of inspiration, which has existed 
for five years, on the Web. Its ambition is to inspire women through small 
colorful and positive tickets around talents, trends and places ... In June 
2016, the first paper edition of Les Confettis was launched.
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France 
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Stilla

Perrine Bonafos

Perrine Bonafos

Perrinne Bonafos

Lifestyle

http://www.lesconfettis.com/

lesconfettis_

18,300

1,653

Luxury Brands

Chanel, Dior, BMW, Audi, 
Interparfum, Guerlain, Hermès 
...

dolivier@kamateregie.com



website : http://www.bon-temps.fr/

			    2,1 K

			   1 K

Every three months, Bon temps, positioned as a quality press, takes 
a free, benevolent and thematic look at cultural news, contemporary 
pop figures, fashion, fooding and escape trends. At the crossroads 
of the urban magazine and the graphic magazine, the title favors a 
bold, documented editorial content and a gentle insolence, racy 
editorial signatures, the production of his photographs, a clean and 
pop graphic line in tune with its era.

Arts, pop and geek culture, fashion, fooding, lifestyle, escape, the 
title does not partition into a genre but covers a wide spectrum. 
Objective: to offer an x-ray of current and future arts, lifestyle trends 
and guide, serenely accompany the reader in this modern world in 
perpetual movement.
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France 

2014

Quarterly

50.000
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French

3,99 €

Bon Temps Editions

Pascal Sanson

Pascal Sanson

Wilhem Arnoldy

Lifestyle

http://www.bon-temps.fr/

bontempsmag

1,000

497

Luxury Brands & Culture

Chanel, Dior, BMW, Audi...
.

dolivier@kamateregie.com



 

CALENDRIER 

SORTIES / et Remise Technique 2020 

 
 

Daté Fév./ Mars : Sortie le 29 janvier 
RET : 13/01/20 

 

Daté Avril / Mai : Sortie le 25 mars 

RET : 13/03/20 
 

Daté Juin / Juillet : Sortie le 29 mai 

RET : 15/05/20 
 

Daté Août / Sept. : Sortie le 29 juillet 

RET : 15/07/20 
 

Daté Oct. / Nov. : Sortie le 30 septembre 

RET : 11/09/20 
 

Daté Déc./ Janv. : Sortie le 25 novembre 

RET : 10/11/20 

 

 

 
 

As its name suggests, plugged in / connected, PLUGGED offers a pioneering 
and avant-garde look on the musical, cinematographic, technological and 
lifestyle universe through news, interviews, thematic files and much more. 
Read each month Plugged with its 150 pages on cultural news in music,  
cinema, TV, high-tech, society, fashion and lifestyle, today and especially 
tomorrow. Exclusive interview with several personalities in fashion, high tech, 
music ... Meetings with media personalities ...
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France

France 

2011

Bimonthly

46.000

kiosks

-

French

5,95 €

Komakino Publishing

Pierre Veillet

Pierre Veillet

Pierre Veillet

Music, Cinema

-

-

-

-

Luxury Brands & Culture

Chanel, Dior, BMW, MGEN, 
Gucci...

dolivier@kamateregie.com



The new City Magazine is a club, a network in the social sense of the term, 
an invitation to travel, real or imagined. With a common point supposed to all 
its members: an appetite for culture, an insatiable curiosity for the world, an 
immoderate love for the men and women who populate it. City is a modern, 
lively and unique club.

website : https://www.citymaginternational.com/
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France 
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Quarterly

15.000 International
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-

French

18 €

-

Victoria Cadiou Diehl

Victoria Cadiou Diehl

Victoria Cadiou Diehl

Liefstyle

https://www.citymaginternational.com/

citymaginternational

6,7 K

780

Luxury Brands

Chanel, Dior, BMW, Hermès, Gucci...

dolivier@kamateregie.com
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Plus Suspension murale pour ENO.  

Disponible en applique, la fixation murale peut être 

installée horizontalement ou verticalement.  

PLUS Suspension & Wall Fixture for ENO. The wall fixture 

can be installed both horizontally or vertically.

confort, véritable nid douillet pour 
oiseaux de nuit ou gros dormeurs. 
Pierre angulaire de chaque projet : la 
durabilité. Pour les trois architectes, 
il est très important d’anticiper les 
interactions de leurs créations et de 
les contextualiser afin de ne jamais 
tomber dans l’obsolescence : « Notre 
but est de faire un plus grand effort 
dans la capacité des objets et espaces à 
être bien fabriqués, à avoir des dessins 
les plus intemporels possible pour évi-
ter l’effet de mode et à leur donner de 
la profondeur conceptuelle afin qu’ils 
créent des liens émotionnels forts. » On 
retrouve d’ailleurs une interprétation 
de cette inoxydable élégance dans 
les nouveaux bureaux de l’agence 
NellyRodi au sein de l’hôtel Cromot 
du Bourg. Un écrin paisible animé 
par un camaïeu de nuances sobres 
et un mélange des genres mesuré. 
De quoi demeurer ami pour la vie 
avec le design. 

evokes comfort: a cozy nest for either 
nightbirds or deep sleepers. Sustainability, 
the pivotal piece of each project, is at the 
heart of Studio Nocc’s preoccupations. 
For the three architects, it is important to 
anticipate interactions with their creations 
and contextualize them so they’ll never 
become obsolete: “We focus on having our 
objects and spaces be well-manufactured 
and create designs that are as timeless as 
possible. Above all, we avoid trendiness 
and give each creation a conceptual depth 
to create a link with strong emotions. In 
this way, we’re convinced that the objects 
and spaces we design will be sustainable 
naturally… not artificially.” We see an 
interpretation of this indefatigable elegance 
in the new NellyRodi agency offices in the 
Hotel Cromot du Bourg. A peaceful setting 
animated by a monochrome of sober 
shades and blend of measured styles. Just 
the right touch for living with design over 
the long term. 
nocc.fr
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S T Y L E  -  D E S I G N E R

A R T  D E  V I V R E     D É C O R AT I O N     FA M I L L E

É VA S I O N     G A S T R O N O M I E     I M M O B I L I E R

M A G A Z I N E

UN REPÈRE 
FAMILIAL 

REPENSÉ
D E S I G N  L E  S T U D I O  N O CC

À  L A  TA B L E  D ’A L A I N  P A S S A R D

D E S T I N AT I O N  L E  D É S E R T  M A R O C A I N

A R T  D E  V I V R E     D É C O R AT I O N     FA M I L L E

É VA S I O N     G A S T R O N O M I E     I M M O B I L I E R

M A G A Z I N E

UN REPÈRE 
FAMILIAL 

REPENSÉ
D E S I G N  L E  S T U D I O  N O CC

À  L A  TA B L E  D ’A L A I N  P A S S A R D

D E S T I N AT I O N  L E  D É S E R T  M A R O C A I N

Hydride magazine: 50% editorial; 50% of real estate ads, combining an intimate 
and daring editorial line with the power and notoriety of a group of high-end real 
estate experts benefiting from its local and international network.

Much more than a real estate magazine, it is a summary of the best current trends. 
Junot magazine targets a Parisian and international USP clientele in order to 
share its values ​​of excellence, know-how and lifestyle.

website : https://www.junot.fr/fr
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France

France 

2019

Bi annual

50.000 + web

Hotels, agencies, portage with 
Le Figaro ...
-

French

Free

Junot

Anne Kupperfis

Anne Kupperfis

Perrine Bonafos

Liefstyle, Real Estate

https://www.junot.fr/fr

junot_immo

5,2 K

701

Luxury Brands

Chanel, Dior, BMW, Audi, Unopiu, 
Perzel, Roche & Bobois, Hermès ... 

dolivier@kamateregie.com



Layman stages a recurring hero rather than a discipline, and welcomes him as a 
permanent guest. Profane speaks of those who love to do, who love everything, 
and who find meaning in the beauty of the gesture, far from the official forums. 
Today, in our societies, there is another relationship with creation, a way of thinking 
far from markets, fairs, auction rooms, official scenes is taking shape.

website : https://www.revueprofane.com/
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France

France 

2015

Bi annual

12.000

Concept Stores, Bookstores, 
co-working spaces
-

French / English

15 €

Cercle Profane

Charlotte Halpern & Bertrand 
Houdin
Carine Soyer

Charlotte Halpern & Bertrand 
Houdin
Lifestyle & Culture

https://www.revueprofane.com/

Revueprofane

3,9 K

394

Luxury Brands

Chanel, Dior, BMW, Hermès, Ruinart, 
Mum ... 

dolivier@kamateregie.com



Tempura is the new magazine of Japanese cultures and trends.
With an intellectual-rock line, something pop, he seeks to decipher a Japanese 
society as we have never seen, never read. Closer to people, closer to the 
subjects, Tempura tells unexpected stories that shake up our way of thinking 
about others, but also our way of thinking about ourselves. Tempura is the first 
Japanese magazine to be read from left to right.

website : https://www.junot.fr/fr
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France

France 

2020

Quarterly

50.000

Kiosks, Bookstores, concept 
stores, Hotels
-

French 

15 €

Lifestyle & Culture

https://www.tempuramag.com/

Tempuramag

2,9 K

107

Luxury Brands, japanese brands

Chanel, Lexus...

dolivier@kamateregie.com



CONTACT : 

Kamaté Régie 
6ter, rue Rouget de L’Isle - 92400 Courbevoie

+33.1.47.68.59.43
http://www.kamateregie.com

Dominique Olivier 
+33.6.87.06.62.32

dolivier@kamateregie.com

Veronique Andrei 
+33.6.27.71.03.50

vandrei@kamateregie.com


